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BY VANESSA MATHIAS

As a full time Creative UX/UI
Designer and a freelance Art
Director, | worked on various
Print & digital projects.

Since few years I'm focusing on Art direction
and Design with a real interest in digital
solutions and innovative concept to follow
our new technologies.

The different areas of my work include branding
identity, print media, web design, interface design,
UX/UIl design and SEO.

| bring artistic and technical understanding to
meet the demands of each project and hope
to be considered for an opportunity to work
with a talented team in innovative projects.

INTRODUCTION

My experience was initially involved with
photography that led into design production
which focused on Print & UX/Ul Web design.
The diverse experience | can draw upon allows
me to have a broad artistic and technical
understanding that can meet the client’s brief.

My training as artistic director and the work | have
done in the last 5 years, in collaboration with web
developers, allows me to be aware and understand
the technical constraints related to the web and talk
the same language.

This experience has allowed me to deliver high
quality work for projects with quick turnarounds,
such as ‘Scolinfo’ (web application), ‘Osteopata
Tarifa’ (branding identity), ‘Emile Léon’
(E-commerce website) and most recently, ‘Freeride
Tarifa’ (branding identity, wordpress website and
marketing strategy).

The ‘Scolinfo’ web application project was created
in collaboration with the project manager to build
an application that linked the school, the students
and their parents.

The education process was digitised to better
enable a dynamic use of students time. More than
30 screens were realised for desktop and 10 for
smartphone. The exchange of ideas on functionality
and ergonomics with the project leader, realised
over several stages, has allowed us to confirm our
choices through the end user experience.

My design proposal was approved by 10 users
clients. This was a very rewarding project that
allowed me to gain confidence in art direction
and assert my skills in UX/UI design.

| have a good understanding of what
it takes to set up and project manage
e-commerce websites, such as the
work | have completed with ‘Emile
Léon’. It was important to approach
my work for Emile Léon with an
openness to their needs as it related
to digital implementation.

My experience in print design especially
at Ynov has given me a keen eye for
detail, which has helped me throughout
my career as a Creative Designer and
Digital Designer.

| am on point with current styles and
| am able to respond to any brand,
bringing forward the best approach
to give them what they need.

| dedicate my energy and knowledge
to bring more to the client, always
practicing, learning and challenging
my personal approach.
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YNOV

No O1

Design of all
communication
media; internal and
external, print & web.

m Promotional documents:
flyers, leaflet, press kit

m Corporate documents: Business
card, paper-head, note card, E-mail
signature, stationery

m Advertising on magazine

m Signage, pictograms

Multi Device
Print mediums

? Evolution Campus \ Design, /I
/) Guidelines signage / lconography l\
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Leaflet

— Advertising
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Signage
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INOW FORMATIONS

No 02

INOW expanding

its field of activity
by providing training
in company.

INOW has had a complete
makeover, furthered by taking some
new artistic direction including the
new logo, by the addition of the
word «Formations» and using flat
design.

m The logo was refreshed, and the
brand symbol was re-created to look
more modern and more stylized

m Corporate identity guidelines

m Website functionality and
ergonomics

m lconographic personality
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INOW FORMATIONS

FORMATIONS

@ FORMATIONS

Mir. Smith,

Lorem ipsum dalor Sit amet, consectelur adipicing elil. Donec ored purus, fuclos
vitae dignissim ew. iaculis sed purus. Vivamus faucibus, ipsum nec aliquet viverra,
lea maures condimentum ligula, Sit amet sapittis enim ligula quis arcu, Namegestas
tertor id nici porttitar mattis. In tortor ante, Ultricies in Succipit &, tempus nen
masea Vivamias et auctor mi, Fusce vl massa nulla, Phacellus nec eros mauris, et
scelerisque orci. Donec malesuada orci vitae nulla accumsan porta a id masea,
Chusque accumsan aculis magna sit amet Tringilla Maecenas consequat, magna
egel tincidunt semper, odio nibh rutrurm mi, 1d feugiat ante nig ou Agus, Vestibu:
Ium nune orel, rhoncus a placerat in, ultrickes inmk Cras mattls varius eros, velfrin-
gilla nist siscipit eget.

Quisque scelerisque sagittis nulla at porttitor. Mauris a justo et tellus interdum
tristique. Sed id augue vitae urna suismod commaodo aliquet a quam, Pellentesque

arcy velit, cursus et malesuada utl, consequat et diam, Mullam erat sem, rhoncues id

ullameorpor vitae, rhoncus ot arcu, In uitnicias uitricies nulla, ut rutrum nig iaculis
at. Donec eu magna a metus orare laucibus. Fusce aliquet Faucibus ultricies.
Morbi senpr, 05t ki lincidunt gravida, sem arcu adipiscing lacus, ac bibendum
nulla lee eu purus. Quitque nec diam sed risus conseckebur 3 coumsan quis quis
nibh. Viestibuliem id purus lorem,
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Display cabinet

OSTEOPATA TARIFA

No O3

Logo, brand and
corporate identity
for an Spanish
osteopath to Tarifa.

m Client pitch

m Benchmark / Moodboard /
Logotype / Colour trend

m Create the graphic charter and use
it on all communication supports

m Conception of the visual identity B N e e et - . S Sl & 0
- R I ROV T i e
that globalises the brand and that T T e A e e e BB SR ST

makes it easily recognizable

m Ilconographic trend

m Realization of communication
supports

m Web site : using wordpress theme,
IN progress

Multi Device
Print mediums

Benchmark Moodboard Design )
Key Insights 3 logotypes lconography \
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OSTEOPATA TARIFA

No O3

Logotype

_ STEOPATA @
| ARIFA

OSTEOPATA
TARIFA
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»
I N G E S U I BEFORE RE-BRANDING SEPT 2014

No O4

Ingésup,Ynov’s
brand.

| realise all supports
for communication
media.

Brochure

m Art Direction of the photo-shoot
m The grip design

m Trade Show booth

m Brochure

m Flyers

m Website,

m Emailing etc.

Evolution “
Guideline

B

Prod Design /I Multi Device
& Art Director { Retouch Pics l\ Print mediums
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>
I N G E S U I AFTER RE-BRANDING AUGUST 2015
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No 04.1

Re-branding; to R
have a brand more g sco i ,
consistent with
the geek world of
computer training.

m Trade show booth for the new
commercial periode with the new
charter

m Flyers

m Marketing campaign desktop and
mobile

m Art Director on the Photo Shoot

development ; )
& positioning N

[2 ‘ Brand R 4

Target Design l/(l;‘ Multi Device
Analitics Photo shoot \D Print mediums




INGESUP

School
for innovation
management

L'alrernance est une
réelle opp ortunité
professionnelle et une
solutlon powr financer
mes fricles.

School

gﬁmggggi&n !ﬂgéSUp@

Préparer un dipléme
en Ingénierie Informatigue

Déposer ma candidature

UNE ECOLE,
EN ALTERNANCE,
ENRICHI NTE., POUR REUSSIR
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INGESUP

Marketing campaign
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CFA DU NUMERIQUE

No O5

Logotype design
and realisation of
guideline identity.

m Logotype

m Business card

m Corporate identity guidelines
m Stationary

m Leaflet

Moodboard

2 Benchmark
3 logotypes

) Key Insights

Design
Guidelines

1

K
v

Multi Device
Print mediums

i,

Obje
e - c
Ipieg e o P pH&NOM Ne
" Psapiy ADREgs,. NOM
Warme, YCipsup, alig Copg pt
[T Uarn “USTa
/ €u, Gua, L vy
IPira ’ TPy LLg
tab i ige
Lirg "E ipg n
atig, 05,
Millore ,, T da ClRsLy,
e n, i
2am cp . 2N €Cae Tuar
iy €05 YOlore,” S€d g :'?: COU
£ 2 v @, mn;. 2ene no
‘o frie ¢ Glory ldis  Yendyne s M fugy L qui beyy,
QUag o "o oy us. N haryn o9 Accyg o 190 op sa,
Nater, — SXerig g Hstis o, " Voler, dier MOnsaq i blapg
¢ Lals T Elage: Pore L7 T IJ- =T} Ay, rent.
. 5 Brar
= 1l Vide yey M Sojag

ts
ellit, tn devhq,1, Uatia,, |
€ Nim, ?
g

Nmg Vel
’
TCigy Face
3 Cous
Sie € ney, ir YS aciy b
“Ptis over -"f-.‘ri = ’JJ:U dung =3
edip I: =74} Nve); .Jmn;“r i o or ‘|~{ o od
rah .o Tir 18 a1 Y sing 52 Nemg, ° Vitasp,
{f*‘re-m 05 Quiae - QU s * Balie,
a ar " "CStiar
€5 g Stianeeg o Qi quj LJHL;'L;"’\‘;'C‘( tur
i Ldig rg
@sg ”l,-f”"mﬂrfp- Quisy o, Fendj
it :
J’(_r(ﬁu( o J
COnsan,
&enj
5
Qi
3|
Oy
s?fu,”.
S eng, n
O @
gy 1 i
5y
qui od, JU”‘BU! QUi gije; U )
0lo quj Quogg; N a2t Odi-
w g, D] (=)
Iligs -‘-Inr,f'””’l‘r " Sung etyrp

Stationary

l‘fnr_s

33



CFA DU NUMERIQUE Color

No O5

Logotype
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No O5

CFA DU NUMERIQUE

PowerPoln
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LIM’ART
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LA ET et o
ok "';‘1 5!

Pt
L2 C

No 06

Lim’Ar, Ynov’s brand.
| realised all mediums.

m Graphic visual for paper advertising
m Tarde show booth

m Flyers

m Digital marketing campaign

m Art Director on the Photo Shoot

-
N

‘ Brand /V\\

development ; )
& positioning N

Target \ Design
Analitics Photo shoot

%

L

Multi Device
Print mediums

Paper advertising

39
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LIMART ANIMATION
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LIMART

Marketing campaign
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SCOLINFO WEB APP

No O7

Realisation of a
web application

for managing the
exchanges between
Parent-Teacher.

m Client pitch

m A user-friendly proposition
and the creation of the graphical
requirements

m Functionality & Ergonomics
adapted to smartphones

m Specific illustration by pictogram

Benchmark Wireframing
Moodboard Pictograms

[

3 proposals
UX Design

%

L

Multi Device
Web App
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SCOLINFO

I-Pad
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MARKETING CAMPAIGN

e, Rrmion gty Iematgen

No O8

Building, design of
responsive emailing.

m Tested and validated on key
messaging software, webmail and
smartphones (Outlook, Gmail,
Yahoo, hotmail etc. Mac and PC)

m One-to-One Targeting
m Personification of the message
m Think mobile first

m Technology HTML5 / CSS3, Media
Queries

custom
message

\J

Target
Analitics

Ij[ ‘ UX Design

1

*

AY

Multi Device
Moble first
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No O8

m ingésup®

A PROPOS LA BROCHURE CONTACT

VOTRE
ENTRETIEN
D'’ADMISSION

Stephane,
contactez votre
reférent

Bonjour
{!Account.Salutation}
{!Account.LastName},

Principium autem unde latius se
funditabat, emersit ex negotio tali.
Chilo ex vicario et coniux ejus Maxima
nomine, questi apud Olybrium ea
tempestate urbi prasfectum, vitamque
suam venenis petitam adseverantas
inpetrarunt ut hi, quos suspectati sunt,
ilico rapti conpingerentur in vincula,
organarius Sericus et Asbolius
palaestrita et aruspex Campansis.
Principium autem unde latius se
funditabat, emersit ex negotio tali.
Chilo ex vicario et coniux eius Maxima
nomine, questi apud Olybrium ea
tempestate urbi praefectum, vitamgque
suam venenis petitam adseverantes
inpetrarunt ut hi, quos suspectati sunt,
ilico rapti conpingerentur in vincula,
organarius Sericus et Asbolius

palaestrita et aruspex Campeansis

{IUser.Phone}

62

MARKETING CAMPAIGN

Ce qu'il faut retenir

Ingésup offre
une formation compléte en
ingénierie informatique et

forme aux métiers de demain,

[ Plus de détails

Un enseignement de qualité qui
s'appuie sur des professionnels
experts de leur domaine, complété
par un maltériel de pointe.

| Ensavoirplus |

Ingésup forme les professionnels
de demain, en coherence avec les
attentes du marché afin de les
préparer au milieu.

ra =
| Plus de détails

Les paroles de nos
étudiants

C'est ca qui est bien chez Ingésup
: on peut orienter ses etudes en
fonction de ce que 'an veut
vraiment faire,

ﬂ Mégane M

Je cherchais une école a Alx qul
me permette de m'engager tout
de suite dans une formation
professionnelle de haut niveaw.

Abdel T.

. f
UNE FORMATION
YNOV

A
(e savoe pls )

ingésup®

Nhésitez pas é nous suivre sur hbs résead
sociaux

0006
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EMILE LEON

No 09

Luxury E-Commerce
responsive website,
& communication
strategy.

m Client pitch

m Benchmark, wireframe and
website design (structure and
user functionality of the website,
usability, Web Design)

m Web guideline (color, typography,
iconographic trend)

m Some suggestions to have a better
Website SEO

E—égrian“r:iw(;ce Benchmark \ Wireframe
‘\,,,, Web site Moodboard UX Design

"

Multi Device
SEO content

COLOR PALETTE

EMILE LEON

U Authenticie de la joadleve Francadse

ARTISAN JOAILLIER




EMILE LEON, E-COMMERCE WEBSITE

No 09 WIRE
FRAME




EMILE LEON, E-COMMERCE WEBSITE

No 09
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No 09

EMILE LEON, E-COMMERCE WEBSITE

Emile Léon | Boutique | Livrsizen o o

&

EMILE LEON NOUVEAUTES HORLOGERIE JOAILLERIE HNOSMARQUES DIAMANT LATELIER

0

CREATIO “'f OUX : -

Dans notie atelier Pasien Chkrmpnd S LU

UME QUESTION ? BESOIN D'UN CONSEIL 7 DO
—

4 -
NOTRE EXPERTISE

{ o coafpotave de b

FREDERIQUE CONSTANT DIAMANT

Multi device
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EMILE LEON, E-COMMERCE WEBSITE

No 09

Emile Léon | Boutique | Livraison o o @ @ @ Men compte o Fr | En
A Em

EMILE LE01\ NOUVEAUTES HORLOGERIE JOAILLERIE NOSMARQUES DIAMANT LATELIER
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STORYBOARD

Service Design

Persannes disponibles

)

[ Fassmane

T Notek w ww

=1,

&

=

Charlotte s'est rapeler qu'un service d'entraide avait été mis en place par la
Ville de Paris...

@ A
o

Charlotte c'est cassé la jambe aux sport d'hiver... Elle travail de chez elle, mais
Mercredi elle a une réunion de travail trés importante. Elle se demande
comment y aller pour éviter le métro trop rempli.

Elle se rend donc sur internet pour voir comment cela fonctionne et si une
personne fait le méme trajet qu'elle pour qu‘on puisse 'emmener.

Bernard faisant se trajet tous les jours et ayant un bon profil était ravie de

Le trajet se passe trés bien et Bernard n’hésite pas a dire a Charlotte ses
pouvoir rendre service a Charlotte

Un trajet sans encombre ou elle est a I'heure pour son rendez-vous de travail !
disponibilitées pour une prochaine fois.
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We
Are
Digital

Un I phone messenger affiche 360 messages

Nous ne voyons que la main de Vanessa qui vient
qui cignottent ainsi que des nofifications.

écouter ses messages

4 5

Accelere

WE ARE DIGITAL

Arrivé au Biéme message, le plan passe en accélére

Un fondu noir ou opaque apparait et saffiche la
jusau fous les messages écoutés.

phrase We are Digital mot par mot... avec un accéiéré

Tout en écoutant ses messages Vanessa regois
des notifications Facebook, twitter, mail et autres.

WE ARE NETWORK

Le défilement des messages en accéléré continue pour
arrivé & Zéro messages ef ke reste de la phrase
égolernent

WE ARE 360°

Fin du fondu avec la fin de la phrase We are 360°,

Plus de messages vocaux & écouter. Un Bip, Bip
nous arrivons presque & O message:

le signale.

10 "
WE ARE DIGITAL

WE ARE NETWORK

WE ARE 360

LAISSER VOTRE MESSAGE |
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Le tééphone sonne, la fouche phone se met & clignofter

La messagerie vocdle se décianche
Vanessa nest pas

Vanessa sort du mode messagerie de son téléphone.
Et laisse celui-¢i pour voquer & ses occupations.

12

Forme les meileurs de nofre géi

La fin du fim avec le BP de la messagerie et le fondu
noir pour laisser appardiire les crédits.

Interaction, the digital in the urban space
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http://www.vanessa-mathias.com

